Running Head: FORMATIVE AND SUMMATIVE RESEARCH                                                1                                          

FORMATIVE AND SUMMATIVE RESEARCH                                                                  4







Formative and Summative Research
Name
Institutional Affiliation
Date








Formative and Summative Research
[bookmark: _Hlk24615658][bookmark: _Hlk24615717][bookmark: _Hlk24615914]Formative research is exploratory research done at the beginning of a project; it guides the project. On the other hand, summative research is carried out at the end of the project, and it is used to determine the success of the project. Formative research helps an organization or agency to understand the needs, interests, and attributes of the community in which it is located (Wang, 2017). Notably, formative research occurs before a program is designed or when the program is being conducted. For this reason, those coming up with the program can design it in a manner that will meet the needs of the customer. Additionally, the programs have to be acceptable before launching (Wang, 2017). Programs that meet the needs of customers also improve the relationship between customers and clients (Broom& Sha, 2013).
Formative research is continuous, and for this reason, it assists individuals in enhancing the success and performance of the program. Additionally, it helps to identify skills and knowledge and give feedback to identify problems at the early stages (Wang, 2017). Furthermore, formative research offers ideas for future input. Although formative research benefits the agency, it also experiences some disadvantages. The disadvantages of formative research include it is very time-consuming. The agency has to investigate the success of the program at every stage; thus it is very time consuming (Wang, 2017). Additionally, it requires intensive resources that some agencies do not have.
Moreover, funding for this research is limited and tiring. Also, for this research to take place, trained and qualified professionals have to be hired (Wang, 2017). Formative research involves two methods that are quantitative and qualitative. Quantitative methods are used to collect numeric data, while qualitative methods are used to collect verbal data. Both methods are significant in measuring the success of the project.
Summative research takes place at the end of the project, and it measures the changing knowledge, behavior, and attitudes of the subject (Wang, 2017). It uses quantitative methods to compare data and analyze surveys. The data has to be collected in a step by step procedure to maintain accuracy. Summative research determines the success of the project. Methods used to collect data include online evaluations, cost-effectiveness, and cost-benefit analysis, secondary analysis, and meta-analysis. The benefits of summative research include; better understanding of the changing process, provides problem-solving data for the future, and help determine the effectiveness of the project (Wang, 2017). The disadvantages of summative research are; it is time-consuming and is limited to the availability of raw data. Summative research helps the agency to know if it has achieved its objective. Also, it tells the agency whether to continue with the project or not (Wang, 2017). It provides information on how the next project can improve. Summative research gives the agency ideas on how to improve in the future and avoid mistakes. Both formative and summative research are significant when developing a project as they help the agency come up with a project that will meet customers’ needs(Broom & Sha, 2013).
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